
s. no. RISKLOHI AGE INCOME YRSMARID

1 1 35 40000 8

2 1 33 45000 6

3 1 29 36000 5

4 2 22 32000 0

5 2 26 30000 1

6 1 28 35000 6

7 2 30 31000 7

8 2 23 27000 2

9 1 32 48000 6

10 2 24 12000 4

11 2 26 15000 3

12 1 38 25000 7

13 1 40 20000 5

14 2 32 18000 4

15 1 36 24000 3

16 2 31 17000 5

17 2 28 14000 3

18 1 33 18000 6

Sr. No. Brand Annual income Household size

1 1 16.8 3

2 1 21.4 2

3 2 17.3 4

4 2 15.4 3

5 1 17.3 4

6 1 18.4 1

7 2 14.3 4

8 2 14.5 5

9 1 23.2 2

10 1 21.1 5

11 2 17.4 2

12 2 16.7 6

13 1 14.5 4

14 1 18.9 1

15 2 13.9 7

16 2 12.4 7

17 1 17.8 2

18 1 19.3 1

19 2 15.3 6

Worked example

Case study 1



20 2 13.3 4

Sr. No. Loyalty Freq Avgpurc Years

1 1 15 24765 3

2 1 17 18654 4

3 1 29 20320 1

4 2 25 41230 7

5 2 29 31462 5

6 1 41 7232 6

7 1 14 45352 4

8 2 27 45320 5

9 2 32 51500 5

10 2 29 45782 7

11 2 40 59990 9

12 1 13 8920 3

13 2 33 23250 5

14 1 3 35000 6

15 1 18 14235 2

16 1 21 25550 3

17 2 39 33330 7

18 2 31 31654 4

Sr. No. Potential Yearsexp sales_year DLR_CVR

1 1 5 74500 32

2 2 4 185000 21

3 1 2 115000 29

4 2 7 145600 19

5 1 4 89500 37

6 1 5 79000 31

7 2 4 135000 23

8 1 3 115500 29

9 2 5 152000 25

10 2 7 175000 19

11 1 2 98000 17

12 2 5 130000 27

13 2 8 189500 21

14 2 5 150000 20

15 1 3 112000 39

16 1 2 94500 30

17 2 3 164500 29

Case study 2

Case study 3



18 1 4 78500 34

19 2 2 125500 17

20 1 5 135000 29

21 1 8 85000 36

22 2 5 105500 21

23 2 8 148500 27

24 1 2 94500 24


